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What Has Changed and What Remains Constant in the Publishing
Attributes in the Publishing History of Modern China

Hou Tianbao

Abstract: The publishing history of modern China has scored a leapfrog and major institu—
tional reform while growing side by side with the People’s Republic of China. The orderly gradual
and deep introduction of the market economy into Chinas publishing industry has come with a
profound and continuous “great transformation” in the country’s publishing market where the
content of publishing attributes was enriched and saw a step-by-step deepening from political

sphere and commodity to industry and service. This paper regards publishing as a medium with
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political commodity industrial and service attributes and believes that the changes in its attrib—
utes are caused by evolving of the government-market relation in the socialist modernization drive
with Chinese characteristics. The fact that publishing attributes have remained constant in
exploring the establishment of a modern publishing management system with cultural
characteristics indicates that the emphasis and requirements on political attributes have always
been strengthened while the changes in publishing attributes in this process reflect the typical
characteristics and leapfrog growth of economic attributes at different major development stages in
the publishing history of modern China thereby presenting the politicsded function industrial
growth law and integration path in Chinese publishing.

Keywords: modern China publishing history publishing attributes law governing changes

( 57 )

A Study on the Publishing and Dissemination Path of

On Practice through Textual Analysis ( 1949 to Now)
Chen Di

Abstract: On Practice is a representative work of Mao Zedong’s philosophical thought. Since
republished in 1950 On Practice has been disseminated through many different versions news—
paper articles journal papers and interpretive texts mainly. Its text has experienced the shift
from common Chinese text to a diverse portfolio of specialized text the dissemination via news—
papers and journals has evolved from textual study and publicity to academic and theoretical re—
search and relevant interpretations have changed from textual interpretation to response to the
call of the times. The emergence of different versions interpretations by different people and
readers” feedback just reflect the evolution process of the text. The change in versions showcases
the unique role played by publishing in making the works of Mao Zedong into classics.

Keywords: On Practice text publishing dissemination interpretation



