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Consumption Identity of New Generation of Migrant Workers

— An Analytical Framework from Sociology

YANG Faxiang ZHOU Xianrun

Department of Sociology East China University of Science and Technology Shanghai 200237 China
School of Ethnology and Sociology Guizhou Minzu University Guizhou Guiyang 550025 China

Abstract: With rapid transformation of society and comprehensive approaching of customer society
consumption identity is a unique perspective to understand and unscramble the status and identity orientation
of new generation of migrant workers NGMW . This paper attempts to start from the inter —generational
identity shift of NGMW  probing into the action logic and social implication of identity of NGMW  with the
spatial changes and identity seeking as two mainlines. The study found that NGMW intend to smooth down the
identity difference between citizens and them via consumption and eliminate the social inequality and social
class differences to find a referential channel to promote the citizenization of migrate workers.

Key words: new generation of migrant workers consumption identity identity seeking active citizenship

subject construction
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The Retrospect and Introspection of China Social Work Research from 2007

WEN Jun' LIU Xin'?

1. East China Normal University Shanghai 200237 China
2. Guizhou Education University Guiyang 550018 China

Abstract: China Social Work has been in existence over 20 years however the major achievements are
made the decision of “building of great talent teams in Social Work™ on the Sixth Plenary Session of the
Sixteenth CPC. According to the literature review from 2007-2014 on China Social Work research we find
that there is a rapid growth in recent years. Notably there is an improvement on practical research on the
other hand theoretical research has also made remarkable progress. But either social practical research or
theoretical research is still in bad need of betterment when compared to the status quo of the Social Science
Research.

Key words: social work practice social work theory retrospect and introspection
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